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We believe in a world where gender stereotypes no longer limit kids’ potential.

With accessible global festivals and campaigns we can empower millions of young girls
to breakdown stereotypes with confidence,
while equipping parents and carers with the tools to guide them.
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The 7-11 age range is a pivotal stage of development for girls and one that is increasingly
influenced by societal and peer pressures. The pandemic, social media and the cost of living
crisis have only made the situation worse.

yege lewdeqhel Oy ey

girls start to of girls regularly feel of girls believe men and
believe they aren’t inspired by role models ~ women have the same
as smart as boys chance of career success

fhink women have fowork  girls’ confidence say they are under
much harder than mento  |evels drop by 30% pressure to please
succeed everyone

*Lin Bian research, Science / The Confidence Code, Ypulse / Girl Attitudes Survey
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“Generation A are the generation born between 2011-2021 and will be
the kids subject to monumental changes in education and higher
education, will be heavily shaped by Al, will be the generation that
question everything including the very nature of truth and facts, and
might well be the generation to forego the smartphone. What is
absolutely true, is companies waited too long to understand Generation
Z and even millennials and this isn't a mistake they should make with
Generation A.”

Chloe Combi, author of Generation Z, Their Voices, Their Lives

Our audience is @AEFAEHIRR |, and their PAFERES QAE CARIFS

Being the only festival of its kind we offer partners a unique opportunity
to engage and impact their future workforce in exciting and innovative
ways.
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directly impacted via our directly impacted via reached via our
flagship events, our flagship events, #FutureGirlPledge

activity books, resources  FoTG ‘grown up’ events, campaign
and virtual hub Camp Bestival, social

channels and resources
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organisations exposed to of content and PR pupils, including from
1000s of families via our coverage disadvantaged L.
flagship events, activity backgrounds, directlyis,
books and virtual hub impacted by events

and reources
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Collaborate with us to reach (g) ﬁﬂm girls and their families. Plans include:
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W @@?@ m T@UQ We can only achieve this with the support of

organisations who truly want to make a difference
to future generations.
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o HITACHI Taylor
. Inspire the Next lempey v2 Studios

®Hitachi Energy

Globallogic’  MS®AmMIin  Cappfinity "FEVAIS  Travis Perkins *

A Hitachi Group Company CLARKSONEVANS.CO.UK

Rartnedbenetitiincivde:

Staff engagement
Customer engagement
Tangible and impactful DESI and CSR success stories

Inspiring the future equality of the indusrty
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https://vimeo.com/1019801638/c41e7ab9c4?share=copy

We can only change the future for girls mw B@[@o

We feel passionately that this is an exciting time for
innovative collaboration. With our shared mission and
values we can shape a different and more inclusive world
for the next generation of girls.

And 2025 is only the start.

Cenads g for more details on how we can work together:

ien@festivalofthegirl.com
abi@festivalofthegirl.com
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